UIAR “DABULANSY” Lid189819NAR!

%4
o oJ

o “gafdna” d319nauszaan indlaglinunead

]
a

D

U a acs IS a J = A a a
LL@J’J’NMUWﬂ’]ﬁJ@W}a’W‘I@ﬂ@MLiJi%iUL@L%EJQ%LGlUIG]G]@LU@QLL&SI@J&JWVIW%%MQ@UQ N9IN

a b4 v A ¥

Aaunssuniausulie Ao n1sdsuwlaiadulanuazainnisuiveamalulad vinlviyn

9

a L4 Q/ Y

ganadessulieduusinesulunainfdvialile

Uszehull AmsIun ¥3ae1s 999U5251UUNIT d1e Digital  and  Emerging
Partnerships and New Payment Flows 11aa3$n150 LananIuiind auIAnuedssuy
aa o =~ = v o Ay o %] s A v egw ] <
ARvaluegeNnfwdy Tulsemadulidauiuauldausniuiodn sy vurudaasudu
Uszimniu 915eA1013098 We  Chat vivaudiudlduauivadiamis aelanisvinauly
sanTanldUselovianuionau Jyanuseivg Musud wazranngainnulssaiuiuegns
FIUTY WNUATAATUNNAINNS IS A ST WaRY endieg1el 2560 NgilniaLeldedl
nswesieilefalvdiiadundt 319 a1uass unnimsidauluglsuliuduies 5 Sunss

Tugiananfenu



“aunsnlrlulaenisnislitinvesau Tnusssu wasdinueguniadinuuldineiin

[

Tuanneu Nidaaienisiigunlategedaiau aelannunimevesgussnaunisuazy

LY

AMUAULEUNENADINITVAUTN AL UUR IV AR UL A D199 a1

Figure 1: Number of online transactions per capita per year
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Figure 2: Internet penetration by region
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